Master of Industrial Design Program in Industrial Design (M.ID.)
FIELD OF STUDY: INDUSTRIAL DESIGN

Faculty of Architecture, Chulalongkorn University

Part-Time Program (Bilingual Program)

Duration 1.5 years

Master of Industrial Design Program (M.ID.) aims to create executives and entrepreneurs in the
design and innovation field. The program is suitable for full-time workers seeking additional
knowledge to apply to real projects they are currently working on or interested in commencing in
business.

The program is also suitable for visiting/exchange students who seek in-depth knowledge on
their specific interests and networking opportunities with the design industry or design entrepreneurs

in Thailand. The program accommodates learning alongside working or interning in Thailand.

Program Highlights

1. The program emphasizes research for the purpose of developing innovative products and
services through collaboration with the industry and both local and foreign organizations in related
fields, as well as focusing on creating executives and entrepreneurs in design and innovation.

2. The lessons are developed for two target groups: those who seek in-depth knowledge in
specialized design and those who seek general knowledge in design management and design thinking
to create innovative product and service.

3. The program offers elective courses that are open to the general public, allowing students
to learn alongside entrepreneurs or outsiders with individual real-world experiences.

4. The required courses are only offered on Saturdays, with elective courses on weekdays to
facilitate full-time jobs. Case studies include real-world projects developed with the design industry
or students’ current projects, which are conducive to the application of knowledge to existing

professional projects.



Potential career paths after graduation
- Design entrepreneurs
- Design firm executives, design project managers
- Researchers and developers of new projects (innovative products and services), new product
manasgers

- Design experts

Semester System : Each semester consists of at least 15 weeks of classes.

Registration : For graduate levels: no more than 15 credits per regular semester; no more than 6

credits per summer semester

Class Calendar : First Semester: August - December
Second Semester: January - May

Summer Semester: June - July

The field training in the M.ID. program aims to enhance professional knowledge and
experience for students through real-world projects and/or professional operations in both public
and private companies or organizations related to design under the supervision of experts in the
company and the supervisor. Students can begin their professional practice in companies or
organizations related to design in the first semester of the first year and continue until graduation.
The experience will be considered as the field work of the course 2502641* Advanced Design

Studies and Professional Practice and/or 2502811* Thesis, as approved by the supervisor.

Class Schedule

To be determined by the supervisor.

Assessment criteria or regulations (Grades)
For a graduate degree, the course assessment employs the letter grades A, B+, B, C+, C, D+, D,

and F, or S or U. The thesis assessment is in Very Good, Good, Pass, and Fail.



Information for Prospective Exchange Students of M.ID.

Qualifications of Exchange Students
1. A bachelor’s degree in industrial design or in other equivalent design fields or in related
fields as approved by the Program Administrative Committee
2. Having achieved a GPA of no lower than 2.5 throughout the course of study
3. A design portfolio and a letter of recommendation
4. A research proposal, no specific format, no more than 1 Ad page
5. An English proficiency test as required by the university
6. Other requirements detailed in an announcement to be issued by the Graduate School in

each year or the approval of the Program Administrative Committee

Courses offered in English for non-Thai students:

2502641* Advanced Design Studies and Professional Practice 6(2-12-10)

ADV D STU PRO PRAC

Experiential real-world project professional practice with an emphasis on design studies;
a formation of study or research topic and research plan throughout the course of
study; data collection; data analysis; conclusion, discussion and future implications of
study or research results; writing of study report.

2502642* Individual Study 3(3-0-9)

INDL STUDY

Development of individual research and exploration on selected topics relating to industrial design,
experimentation, and evaluation procedures, systematically supervised by the course
advisors.

2502643* Independent Research 6(6-0-18)

INDEP RESEARCH

A documentary and/or a field research project and/or an experimental project relating to certain
design problems of students’ own interest under the supervision of the assigned
advisor.

2502811*  Thesis 12(0-48-0)



THESIS
2502816* Thesis 36(0-144-0)
THESIS

Remarks: Other regular courses are taught in Thai.

Information for Prospective Students of M.ID.

Curriculum and faculty

Curriculum
Total required credits 36 credits
Duration 1.5 years

International Student fees (For 1.5 years of 3 semester)

Application fees 800 Baht
Insurance fees 2,000 Baht
tuition fees 93,500 Baht
additional education fees 45,000 Baht

Total Program fees (For 1.5 years of 3 semester) 416,800 Baht

International students are eligible to apply for the Plan A Type Al program and are required to publish

and submit their thesis exclusively in English.

Curriculum
Plan A Type Al Plan A Type A2
Total required credits 36 36
Course work credits - 24
- Required Courses - 9
- Elective Courses - 15

Thesis 36 12



Course Offerings
1. Required Courses

Plan A Type A2 9 Credits
2502610* Advanced Design Research Methodology 3(3-0-9)
2502620* Advanced Design Seminar 3(3-0-9)
2502650* Design Management and Entrepreneurship 3(3-0-9)
2. Elective Courses
Plan A Type A2 15 Credits
2502641* Advanced Design Studies and Professional Practice 6(2-12-10)
2502642* Individual Study 3(3-0-9)
2502643* Independent Research 6(6-0-18)
2502644 Creative Morphology 3(3-0-9)
2502645 Product Planning and Development 3(3-0-9)
2502646 Innovative Packaging 3(3-0-9)
2502647* Strategic Design for Branding 3(3-0-9)

Students may enroll in courses in the graduate level or equivalent offered in Chulalongkorn

University which are related to their chosen field with the consent from the Program Administrative

Committee.
3. Thesis
2502811* Thesis (Plan A Type A2) 12(0-48-0)
2502816* Thesis (Plan A Type A1) 36(0-144-0)
Study Plan

Plan A Type Al

Year 1 First Semester

2502816* Thesis 12
Total 12

Year 1 Second Semester
2502816* Thesis 12
Total 12

Year 2 First Semester

2502816 Thesis 12
Total 12
Total Required Credits 36



Plan A Type A2

2502610%
2502650*
XXX

2502620*
XXX

2502811*

Year 1 First Semester
Advanced Design Research Methodology
Design Management and Entrepreneurship
Electives
Total

Year 1 Second Semester
Advanced Design Seminar
Electives
Total

Year 2 First Semester
Thesis
Total

Total Required Credits

Field Experience Specifications (Training or Cooperative Education)
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The field training in the M.ID. program aims to enhance professional knowledge and experience

for students through real-world projects and/or professional operations in both public and private

companies or organizations related to design under the supervision of experts in the company and

the supervisor. The field training is part of the preparation for the thesis.

Time Period

- Students can begin their professional practice in establishments or organizations related to

design in the first semester of the first year and continue until graduation. The experience will be

considered as the field work of the course 2502641* Advanced Design Studies and Professional

Practice and/or 2502811* Thesis, as approved by the supervisor.

Class Schedule

- To be determined by the supervisor

Regulations of Conducting Projects or Research (If Applicable)

Students in Plan A Type Al must begin working on their thesis in the first semester of the first

year.



Students must submit a thesis proposal which demonstrates a work of research, including literature
review and primary data gained from field experience in design-related companies or organizations,
with clearly defined research objectives and plans. The proposal must lead to research and
knowledge production on design through systematic analysis, synthesis, testing, and development of

design work, along with the writing of the thesis under the supervision of the thesis supervisor.

Brief Description

Thesis requires students to submit a thesis proposal according to their individual interest to be
approved by the thesis supervisory team. Students are required to conduct real project design or
professional practice alongside research to create new knowledge in the design field, write up their
research findings, and publicize their research. The thesis or part of the thesis must be published or,
at least, accepted for publication in a national or international journal with the qualifications
according to the Higher Education Commission announcement on criteria of academic journals for
publishing academic work. Students in Plan A Type A2 may present their work at an academic

conference, with the full paper published in the conference proceedings.

Time Periods

- Plan A Type Al: First semester of first year

- Plan A Type A2: Second semester of first year
Credits

- Plan A Type Al: Thesis credits 36 credits

- Plan A Type A2: Thesis credits 12 credits
Preparations

- Students must submit a proposal on the topic of their research interest in the application
process to ensure students have done preliminary research on the topic and an
appropriate professor with expertise in the topic is available to provide consultation.

- Students begin researching and preparing for their thesis by enrolling in elective courses
that fit their interest, e.g., 2502642* Individual Study or 2502641* Advanced Design Studies
and Professional Practice, which allows students to conduct professional practice to
enhance their knowledge alongside one-on-one consultations with a supervisor to

develop the thesis topic and plans.



An academic advisor is provided for the students since their enrollment to provide
guidance and assist in arranging study plans to correspond with the students’ individual
interests. Assessment Process

The assessment is in the following steps:

Assessment of the thesis subject by the supervisory team and the thesis subject
assessment committee.

The (final) thesis is assessed by the supervisory team and the thesis committee, which is

appointed every academic year.



Student Evaluation Criteria

1. Rules and regulations on evaluation levels (grades)
- For an undergraduate degree, evaluation employs the letter grades A, B+, B, C+, C, D+, D, and F,
orSorU
- For a graduate degree, the course assessment employs the letter grades A, B+, B, C+, C, D+, D,
and F, or S or U. The thesis assessment is in Very Good, Good, Pass, and Fail.
2. Methods to assess the standards of students’ achievement
Assessment from midterm and final examinations, in-class tests, projects, in-class presentations,
and thesis
3. Graduation Criteria
3.1 Master’s Degree
Plan A Type Al

- Present the thesis and complete the final thesis oral defense (The defense must be open
for the interested public.)

- Publication of thesis The thesis or part of the thesis must be published or, at least, accepted
for publication in a national or international journal with the qualifications according to the Higher
Education Commission announcement on criteria of academic journals for publishing academic work.
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Plan A Type A2
- Complete all the required credits with a GPA of no less than 3.00 (on a 4.0 scale).

- Present the thesis and complete the final thesis oral defense (The defense must be
open for the interested public.)

- Publication of thesis The thesis or part of the thesis must be published or, at least,
accepted for publication in a national or international journal with the qualifications according to the
Higher Education Commission announcement on criteria of academic journals for publishing academic
work, or presented at an academic conference, with the full paper published in the conference
proceedings.
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2502610*

2502620*

2502641*

2502642*
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Advanced Design Research Methodology 3(3-0-9)
ADV DSGN RES MET

Design theory and research methodology in design, both quantitative and qualitative;
principles and criteria in formulating research questions; choosing appropriate design
research methods in collecting data; building and testing hypothesis; analyzing and

forming arguments and knowledge in design-related areas, research writing.

Advanced Design Seminar 3(3-0-9)
ADV DSGN SEMINAR

Coverage includes investigation review and discussion of published journal articles and
case studies on topics of interest; key issues in contemporary design from inter-
disciplinary perspectives; formulating questions philosophical bases for design research,
exploring methodological and theoretical conflicts in design; current material and

manufacturing technology, market and socio-cultural trends.

Advanced Design Studies and Professional Practice 6(2-12-10)
ADV D STU PRO PRAC

Experiential real-world project professional practice with an emphasis on design studies;
a formation of study or research topic and research plan throughout the course of study;
data collection; data analysis; conclusion, discussion and future implications of study or

research results; writing of study report.

Individual Study 3(3-0-9)
INDL STUDY

Development of individual research and exploration on selected topics relating to
industrial design, experimentation and evaluation procedures, systematically supervised

by the course advisors.



2502643*

2502644

2502645

2502646
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Independent Research 6(6-0-18)
INDEP RESEARCH

A documentary and/or a field research project and/or an experimental project relating to
certain design problems of students’ own interest under the supervision of the assigned

advisor.

Creative Morphology 3(3-0-9)
CREAT MORPH

Exploration and study of formal elements of 2 and 3 dimensional form transition to
develop visual awareness, imagination and creative insight considering all possible
alternatives and ideas through developing techniques that enchance the creative process

such as morphology, brain-stroming and synectics.

Product Planning and Development 3(3-0-9)
PROD PLAN DEV

An overview of the product development process from identifying market opportunity
and consumer needs, product design methodology, idea and concept generation to
design-for-manufacturing; projects are based on developing a design or feasibility study of
product opportunities identified by the class, emphasis on product definition, corporate
strategy for product planning, innovation, and early concept development of new

product design.

Innovative Packaging 3(3-0-9)
INNO PKG

Study of packaging from the design concept through production, applications of
packaging functions, packaging materials and processes; considering design, marketing,
legal and environmental aspects; concepts of package innovation and variations are

discussed through assignments.
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2502647*  Strategic Design for Branding 3(3-0-9)
STRAT DSGN BRAND
A study of anatomy of brand, process of building a unique brand using design through
IMC mediums (Intergrated Marketing) Communication; maintaining methods to keep a

brand sustainable.

2502650* Design Management and Entrepreneurship 3(3-0-9)
DSGN MGT & ENTRE
Principles of design management and its implication at the corporate, process, project
level in corporative, medium, and small-sized enterprises; necessary skills for
entrepreneurs; developing and evaluating entrepreneurial opportunities; developing new

business plan.

2502811* Thesis 12(0-48-0)
THESIS
2502816* Thesis 36(0-144-0)

THESIS
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Advanced Design Research Methodology
ADV DSGN RES MET
Design theory and research methodology in design, both quantitative and qualitative;
principles and criteria in formulating research questions; choosing appropriate design
research methods in collecting data; building and testing hypothesis; analyzing and

forming arguments and knowledge in design-related areas, research writing.
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Advanced Design Seminar
ADV DSGN SEMINAR
Coverage includes investigation review and discussion of published journal articles and
case studies on topics of interest; key issues in contemporary design from inter-
disciplinary perspectives; formulating questions philosophical bases for design research,
exploring methodolosgical and theoretical conflicts in design; current material and

manufacturing technology, market and socio-cultural trends.
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Advanced Design Studies and Professional Practice

ADV D STU PRO PRAC
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Experiential real-world project professional practice with an emphasis on design studies; a
formation of study or research topic and research plan throughout the course of study;
data collection; data analysis; conclusion, discussion and future implications of study or

research results; writing of study report.
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Individual Study

INDL STUDY

Development of individual research and exploration on selected topics relating to
industrial design, experimentation and evaluation procedures, systematically supervised
by the course advisors
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Independent Research

INDEP RESEARCH

A documentary and/or a field research project and/or an experimental project relating to
certain design problems of students’ own interest under the supervision of the assigned

advisor.
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Creative Morphology

CREAT MORPH

Exploration and study of formal elements of 2 and 3 dimensional form transition to

develop visual awareness, imagination and creative insight considering all possible
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alternatives and ideas through developing techniques that enchance the creative process

such as morphology, brain-stroming and synectics.
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Product Planning and Development

PROD PLAN DEV

An overview of the product development process from identifying market opportunity
and consumer needs, product design methodology, idea and concept generation to
design-for-manufacturing; projects are based on developing a design or feasibility study of
product opportunities identified by the class, emphasis on product definition, corporate
strategy for product planning, innovation, and early concept development of new

product design.
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Innovative Packaging

INNO PKG

Study of packaging from the design concept through production, applications of
packaging functions, packaging materials and processes; considering design, marketing,
legal and environmental aspects; concepts of package innovation and variations are

discussed through assignments.
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Strategic Design for Branding

STRAT DSGN BRAND

A study of anatomy of brand, process of building a unique brand using design through
IMC mediums (Intergrated Marketing) Communication; maintaining methods to keep a

brand sustainable.
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Design Management and Entrepreneurship 3(3-0-9)
DSGN MGT & ENTRE

Principles of design management and its implication at the corporate, process, project
level in corporative, medium, and small-sized enterprises; necessary skills for
entrepreneurs; developing and evaluating entrepreneurial opportunities; developing new

business plan.
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